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Identify badge recipients: students,
employees, or broader group.

Set clear criteria for badges: specify
skills, achievements, competencies

Badge visual appeal matters. Consider
design, colors, icons carefully. Engaging
recognition with digital badges. Clear Understand audience needs for required. Well-defined criteria ensure badges motivate recipients to earn and
goals guide program design and tailored badge design. badges represent meaningful display them proudly.

2 5 implementation. accomplishments.
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Choose user-friendly platform for i Add details to badges: evidence, i Craft pathways for badge progression. i Decide badge recognition by employers, i Align badges with org goals. Ensure
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Define badge issuer and authority
level. A credible issuer adds value,
enhancing badge recognition.

Define objectives: Enhance learning,
motivate employees, improve

badges. Align technology with goals for issuer info, criteria. Transparency Motivate with tiers, encourage schools, stakeholders. Credibility comes they contribute to larger educational

Of S u Cces Sf u l creating, issuing, and displaying digital ensures easy understanding and continuous learning for higher-level from endorsement by trusted sources. or professional objectives.
badges. enhances badge value. badges.
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Establish assessment methods to verify
that badge earners meet the specified
criteria. This is essential for

Address privacy concerns and data
security to protect badge earners’
personal information. Safeguarding

Ensure inclusive badging. Make
program accessible to all potential
earners, avoiding discrimination based

Develop strategies to promote the
program and motivate individuals to
participate and earn badges. Effective

Provide guidance, resources, and
support for badge earners. A user-
friendly experience is crucial for

Essential best practices for maintaining the quality and credibility data is critical for user trust. on factors like disabilities. marketing can increase engagement and program success.
developing and managing of your badges. participation.
igh-IMPaCt Cligital |
credentialing programs 4 16.Maintenance ||| 17.Monitoring F[1 18.Legal f] 19.Cost and 20.Standards and
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and Updates and Analytics Funding Interoperability

badging program and updating badges badge usage, engagement, and licensing, intellectual property for the program’s design, implementation, Badges for wider acceptance and
or criteria as needed. Digital badge effectiveness. Analytics can provide badge content. Ensure rights for and maintenance. Funding is crucial for compatibility across platforms
programs should evolve with changing insights that help you improve the images, logos, and elements in your the long-term sustainability of your and systems.

needs and technology. program continuously. badges. program.
£ 21.Badge 22.Evaluation % 23.User Feedback 24.Scalability and @ 25. Ethical
Portability and Review - Integration Growth Considerations
Design scalable badging program. Consider ethics: fairness, bias,

sharing across platforms enhances badge quality and relevance. Regular improvement. Input from earners,
visibility and recognition. Showcase on reviews maintain program integrity, issuers, stakeholders guides valuable
LinkedIn, personal websites, e- ensuring badges represent enhancements and adjustments.
portfolios. meaningful achievements.

Consider accommodating growth in
earners and issuers. Scalable solutions
allow program evolution with success.

representation in badges. Ensure
inclusivity, no discrimination. Ethical
criteria reflect org values.
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Establish a plan for maintaining the I Implement methods to monitor | Handle legal aspects: copyright, 1 Develop a budget and secure funding for |  Adhere to standards like Open
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Ensure badge portability. Ease of | Establish ongoing assessment for | Seek user feedback for program
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https://www.imsglobal.org/activity/openbadges
https://www.imsglobal.org/activity/openbadges

